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BACHELOR OF BUSINESS ADMINISTRATION 

Part-Il 

:.ledium of instruction and examination wifi be English/Hindi. 

:.j pass at each examination, a candidate shall be required to obtain a minimum of 36% marks in 

ch paper and 48% marks in the aggregate. 

:cessful candidate. VIll be qualified as under- 

a; 48% and above but less than 60% marks 

(b) 60% and above but less than 75% marks 

(c) 75% marks anq above  

If Division 

Division 

I Division with distinction 

The number of papers  and practicals, wherever prescribed, the duration of examination, maximum 

marks and minimum pass marks are shown separately against each paper. 

A student will be reqt.jred to pass BBA Course within five years from the date of his/her admission. 

Distribution of Marks 

S. No Name of subject/Paper 

1. Paper-I Strategic  Management 

2. Paper-If Marketing Management 

3. Paper-Ill Human Resource Management 

4. Paper-IV Business Finance 

5. Paper-V Quantitative Techniques 

6. Paper-VI Management Information System  

No.0! Mm. 
Max. 

papers to Duration Pass 
Marks 

be offered Marks 

One 3 hrs 100 36 

One 3 hrs 100 36 

One 3hrs 100 36 

One 3hrs 100 36 

One 3 hrs 100 36 

One 3hrs 100 36 

50% Papers (i.e. Three papers) can be carried forward from BBA Part-I examination to BBA Part-11 

examination and from SBA Part-11 examination to Part- III examination. Further for BBA Part-Ill 

Examination, 50% of the papers (i.e., three papers) carried forward as due papers may be either 

from BBA Part-I or BBA Part-11 or a mix from both years(BBA-1 & BBA Part- Ii) 

The Pattern of question papers shall be as under :- 

There will be five questions in all. The candidate will be required to attr2tJl tV questions 

selecting one question from each Unit with an internal choice (either/qrP 



Paper-I Strategic Management 

scheme : Maximum Marks : 100 

Minimum Pass Marks: 36 
3 Hours duration 

UNIT I 

troduction : Meaning of Strategic Management, Role of Strategic Management, Process of 

S.\I, Limitations of SM, Organizational Mission, Vision, Objectives and Goals 

UNIT II 

Environmental Scanning: Appraisal of External Environment, Dynamics of Internal 

Environment, Organizational Capabilities and Appraisal, Core Competence. 

UNIT III 

Strategy Formulation: Corporate Level Strategy, Business Level Strategy, Functional Level 

Strategy. 

UNIT IV 

Strateg,  Implementation: Aspects of Strategy implementation, Procedural implementation, 

Resource Allocation, Organizational Design and Change, Corporate Culture. 

UNIT V 

Strategic Evaluation and Control: Meaning of Strategic Evaluation and Control, Criteria and 

Techniques of Strategic Evaluation and Control. 

Books Recommended: 

1. David, F.R. (1997),Cases in Stra tegic Management, New Jersey: Prentice Hall. 
2. Prased, L,M. (1995), Business Policy & Strartegy, New Delhi : Sultan Chand & Sons. 

3. iiuch, L.R. & Glueck, W.F. Business Policy and Strategic Management, Mc Graw- Hill. 

4. Ramaswamy, V.S. & Namakumari, S., Strategic Planning Formulatic' of C Strate 
Delhi Macmillan India. 

5. Azhar Kazmi :Straregic Management 
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Paper- II MARKETING MANAGEMENT 

Scheme Maximum Marks : 100 
Minimum Pass Marks :36 

1_Ju it-I 

3 Hours duration 

Introduction: Nature and scope of Marketing, Importance of marketing in liberalized 
Economy, Marketing concept, Product Differentiation, Brand and Trade Marks, 

Packaging, Labeling, Product life cycle. 

Tnit-11 

Marketing Research: Meaning of Market Research, Nature and importance of 
Marketing Research, Aieas and Techniques of Marketing Research, selection of the 

Channels of Distribution. 

Unit —Ill 

Pricing Strategy: Factors to be considered in pricing, pricing objectives and strategies, 

Break even analysis, Uses of sales forecast, Methods of sales forecast, Market 

segmentation. 

Unit-IV 

Determining the sales promotion programme, personal selling,, selling process - 
qualities of a salesman. Advertising (Media choice, Good copy, Budgeting,). Sales 

Promotion methods, Public Relations (Methods). 

Unit-V 

Control of Marketing Operations: Need for control, phase of Control, Techniques of 
controlling (Budgeting, Sales analysis Distribution cost accounting and analysis ), 

Marketing audit. 

hooks Recommended: 

1. Kotler, Philip, Marketing Management (New Delhi: Prentice-I liii of I:iiJ1i Pvt, Ltd. I he 
Millinniurn edition). 

2. Saxena, Rajan, Marketing Management (New Delhi : Tata Mc Graw-hill Publishing Co. Ltd.) 

3. Ramaswamy, V.S. and Ntrnakumarl,S. Marking Management Planning Implementation and 
Control The Indian context (Delhi: Macmillan India Ltd.) 

4. Varshney R.L. and Gupta, S.L. Marketing Management (The Indian Perspective) 
- Text and 

Cases (New Delhi :Sultan Chand & Sons) 

5. Kotler, Philip, Armstrong, Gary, Principles of Marketing (('Jew Delhi, Prentice Hall of India 
Pvt., Ltd.) 

6. Sherleker,S. Marketing Management (Mumbai: Himalaya Publishing,House) 
7. Gandhi, J. C. Marketing Management : An Introduction (New Delhiy 'i raw 

Publishing Co. Ltd.) 
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Paper -Ill : Human R5ource Management 

Maximum Marks 100 

Minimum Pass Marks 36 

Unit-]  

3 Hours duration 

introduction : Scope, Importanct  and functions of HR Management. 

Role of FIR Department, HR Environment in India 

Unit-11 

Procuring Human Resources: HR planning, Recruitment and Selection, 

Induction and Placement 

Unit-Ill 

Human Resource Development: Career Planning and Development, 

Training. 

Unit-TV 

Performance and Potential Appraisal, Merit Rating, Executive 

Development 

Unit -- V 

Motivation and Morale, Leadership, 

Books Recommended: 

I. Saiyadain, Mirza S.: Human Resourct Mnagemcnt, Dhanpat Rai and Co. Pvt. Ltd., 

New Delhi, 1999. 

2. Chhabra, T.N.: Human Resource Manageient, Dhanpat Rai and Co. Pvt. Ltd., New 

Delhi, 1999 

3. Flippo, Edwin B.: Principles of Personnel !vlanagement, McGraw Hill, New York. 

4. Dessier, Garry : Human Resource Management, Prentice Hall of India, 

5. Gupta, C.B. Human Resource Managemeni, Sultan and Sons, New Delhi 

i,)Q 



r Paper IV BUSINESS FINANCE 

Scheme MaximuP Marks : 100 

Minimum s Marks: 36 
3 Hours duration 

Unit —1 

Environment of BueSS Finance; 

nance: Concept, Finance & other discipline, Business Financing, Corporate Finacing. Financial 

crecasting ,Fundar,ental5 of Stock market. 

Unit —II 

?erspectiveof Finance 

Financial Managem,t-meaning , objectives, scope and functions, functional areas of Financial 

management, FinanJ Decisions, Role of CFO. 

Unit —Iii 

Financial Planninmg & Forecasting. 

Financial Planning raning, characterstics, Captialisation : under capitalisation and over 

capitalisation. Financial forecassting : meaning, tools of Financial forecasting ,Cost of Capital.,Capftal 

Budgeting. 

Unit —IV 

Working Capital Management:Theory of working capital management, Management of cash and 

marketable securitiesgeceiVables Management, Inventory Management 

Unit—V 

'Techniques of Financial Analysis: Analysis of financial Statements: 

Statement of change i Financial position Funds Flow Analysis Cash Flow Analysis, Cash Volume 

Profit Analysis, Financial Analysis through leverages. 

Books Recommended: 

I Khan, M.Y. & J,)in P.K., Financial Masiogement : Text & Problems, New Delhi Tata McGraw-
Hill 

2. Chandra, Prasria Financial Managmerit-Theory& Practice Management Tata McGraw-Hill 

3. Kulkarni P.V.& S,1ydprasad, B.G. Financial Managenient-A Conceptual Approach Mumbai 

Himalaya Publishing House 

4. Pandey, I.M. ,Financial Management, New Delhi : Vikas Publishing House 
5. Vanhorne, James C., Financial Management & Policy New Delhi Prentice Hall of India 
6. Kishore, Ravi M., Financial Management with Problems & Solutioiris. Nev 0/ ' Taxmann 
7. Block & Hert, Foundation of Financial Management
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1, Kothari, CR, Qqantltative Thchniques, New Delhi Nikas Publishing 

2. I(apoor, V.1<., Ope;dtions Research, New Delhi : Sultan thdrl(J & Sons. 

3. Khandelwal, tv.C. and Gupta Quacititative Techniques. 
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Paper-V : Quantitative Techniques For Management 

cneme: Maximum Marks: 100 
Minimum Pass Marks: 36 

Unit —1 

3 Hours duration 

Quantitatie TeciniqueS : An Introduction, Statistical and operations Research techniques, 

Scope and qpplication of quantitative techniques, Scientific approach in decision making. 

Limitation cif these techniques. Probability and probability distributions: Laws of 

probabiIity,Baye's theorem,. Methematical Expectation, Binomial, poisson and normal 

probability iistribution. 

Unit —Il 

Decision Theory : Decision making under certainty, uncertainty and Risk, Decision tree 

analysis. Linear Programming : Graphical and Simplex Solutions of LPP. Primal and its duel. 

Unit —ill 

Transport ard Assignment Problems: Network Analysis - Programme Evaluation and 

Review Technique (PERT) and Critical Path Method (CPM), Cost Analysis and Crashing the 

Network. 

Unit —IV 

Theory of Games and Queuing Models: Two persons Zero sum games, pure and mixed 

strategy. Queiing mode Single channel queuing theory Application of queuing theory in 

business decftion making. 

Unit—V 

Replacement rheory: Replacing of items that deteriorate with time, Time value of money 

concept and replacement,Simulation: Advantages, Limitations, Monte Carlo Method. 

Books Recommended: 



Paper-VI : MANAGEMENT INFORMATION SYSTEM 

Scheme : Maximum Marks : 100
3 Hours duration 

Minimum Pass Marks: 36 

Unit —1 

Introduction to MIS: Concept of MIS, role of MIS, objectives of MIS, emergence of MIS, MIS and 

computers, Impact of MIS, systems approach to MIS, Advantages, and disadvantages of computer 

based MIS. 

Unit —II 

Information : Classification of information, levels of information, Methods of data and Information 

collection, value of Information 

Unit —ill 

Information system for decision making: Desion- making and MIS, decision making concepts 

organisational decision-making, MIS and decision making concepts. MISas technique for programme 

decisions, Decision support system.MIS and role of DSS. 

Unit —IV 

Data base Management systems: Data base Management systems: Data base concepts, data base 

models data base design, ROEMS MIS and RDEMS, Introduction of oracle, Network topology, LAN 

and WAN, Data communication. 

Unit—V 

MIS in operations: MIS for Finance, MIS For Marketing MIS for production, MIS for Human resource 

Management, MIS for marketing. 

Books Recommended: 

1. Javedkar, W.S.-Management Information Systems (Tata McGraw-Hill Publishing Company 
Ltd., New Delhi) 

2. Mardic R.G., Ross J.E.& clagget J.R - Information System for Modern Management (Prentice 
Hall of India) 

3. James A.O. Brien Management Information Systems, (Galgota Publications) 

4. Locus, Analysis, Design and Implementation of Information System (McGraw-Hill Book Co.) 
S. Anderson, Lavid L. Post, Gerald V., Managcment Information System (Tata-McGraw Hill 

Publishing Co.) 

s.tv1 52  
- 



BBA Part-Ill 

Paper I- Organizational Behaviour 

Paper II- Indian Management Thoujt and Business Leaders 

Paper Ill- International Business 

Paper IV- Cost and Management Accounting- 

Paper V- E-Commerce 

Paper VI- Comprehensive Viva Voc 
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Paper- I 

Organizational Behaviour 

L )  ti lt 1: 

Meaning and Concept of Organization Behaviour, Role of 08 in Today's Business 

organization, Challenges and Opportunities, Theories of Organization Behaviour, Social 

Systems and Organizational Culture. 

Unit Ii: 

Perception, Nature, Importance, Difference between Sensation and Perception; 

Personality: Meaning, Determinants of Personality, Personality Traits and Types Values 

a ttitutics and Job Satisfaction. 

IJait III 

Interpersonal Behaviour, Group Dynamics- Meaning, Norms and Role, Theories of Group, 

Culi esiveness, Dynamics of Informal Group, Team and Team building. 

(mit IN,  

Definitions of Conflict, Process, Negotiations Process, Individual differences in negotiation 

effectiveness, Causes of Stress and its effects, Stress and Conflict Management. 

(nit \' 

AM U -1111:111"",  Na Lure a mmci hctors of Organizational Change, I'm nued Cha uge, Resistance to 

( ha uge. Change Agent, Concept 01 Organizational Development, Organizational 
lir' elm)pfllent Interventions. 

Books Recomnmuended 

I 11rasad, L.M., Organizational Behaviour, S. Clmand, Ne' Delhi 
2. Uot)bilis, Steplmemi 1'., Ut'gaiiiza tiUllul Belli viuu m: Cüii cept, Coiifmovcrics, 

A1i1d lea I ioils, i'm cmi Lice Hull 0f Iiidiu, Pvt. Ltd. New Delhi 

.3. 1 u I hans Fred, Organizational Behaviour, MçG raw-Bill 

l)m. I'. S. S. Ku mar, Dr. Anukriti Sharma and K. S. Krishna, Organizational 

11dm viou r, in hanvi Publications. 
. Prof. Anil \'lelmta. ()rganii.atiniial 1elmaviouir, HIM, .J:ii1ni,- 

b. ()r.mnizatiommal Behaviour, 'T'lmakLmr Publication, .Jaipur 



Paper- H 

Indian Management Thought business Leaders 

Unit- I 

Spirituality and Management- Concept °t Spirituality, Indian Ethos and 

Values, Role of Values in Management, Western Values vis a vis Indian 

Values, Applications of Yoga in Managecnt- Personality Development, 

Meditation and Management of stress. 

Indian Epics and Management- Dimensions of Vedic Manageitient, 13hagwad 

(1ta, Ramayan, Kautilaya's Arthshastra. 

Unit- Ill 

indian Thinkers- Swami Vivekanand, Mahtaina Gandhi, S.K. Chit kraborty, 

C.K. Prahiad. 

Unit-IV 

I i1dmn Business Leaders: 3RD Tata, R,1 111  Krishan 13njaj, G [) Birla, 

l)hirubhai Ambani. 

Unit- V 

ndian Business Leaders: Narayana Mtrthy, Azim Preniji, Lakshini Mittal, 

ii iii! 1311,11-ti  Mit tal. 

Books Recommended 

1. Chakraborty, S.K. and Bliattachary. ., piat1ip: human Vultu.s, New Age 

International (I') Limited Publishers. 

. Saneev, Riaku and Khanna, Parul. Ethics and Values in Business 
Maimagemnent, Ane Books Pvt. Ltd. 

3. Minima, S. : Vedic Management, Taxmai- J'UI)licalions (P) Lid. 

4. Uliawad (Jita as Viewed by Swami Vivck 1  -alicia: Vedanta Press & Bookshop. 

. ltho1)alaclIa ri, C. : Ramayan, Bhartiya V  dya Bhawajj___. 

b. (;ita Ili-amual: Business Legends. ( 

f 
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Paper III 

International Business 

( ilit I 

Meaning of International Business, Domestic Business V/s International 

Husiness,lmportnce of International business,Major participants of IB, Scope of 

International B JSIIJeSS. 

Unit If 

Understanding te International Business Environment:Cultu ral Eiivironmeii(, Economic 

Euvironmnt, P0 jjtical Environment, Legal & financial Environment. 

Ili( Ill 

loci-national Bisiiiess organisations,Forins of International orgariis:ttions, World Trade 

Organisation (Vv'fO). 

Unit I V 

International Fit- anciaI Management, International Monetary Fit tid (I\ lIe), World Bank. 

l nil \' 

( I nba tO pera tIOti a tid Supply  pply Chain Maziagemen t. Internationa l I u nia a Resource 

i\ 1:tii:igcineii t, Itternational Trade Procedure and Documentation, Global E-business, 

Elitics and Social Responsibility. 

8(J oks Rceoiiiinciidcd 

I .,I osli t,ji\l. :111 [c, ,- jiti tionul Business,Oxlor(1 University Pi-essNcw I)clli i. 

at tin ppa, K.: International Business, 'tata \'I cC raw-i Jill Pit hUsh lag Company 

I ii tud.iNcv l)ellj. 

3.( 'Ii ri- tin Un iii ,Fra icis: International Business Environitien t,J Jima 1a. '' u bli'h ill 

I to use,i'ew l)clhi, - 

c) 
U\1 (Sit)1  of P.aj.rtb 

q,JAiPUR ,, 



. -. 

Paper IV 

Cost and Management Accounting 

Unit I- 
Introduction to Cost Accounting: Meaning and definition, scope and use of cost accounting, 
cost centre, cost centre, cost accounting and financial accounting, cost concepts, 
classification of costs. 
Elements of Cost: Material, labour and expenses, direct Material cost-Meaning, Purchase 
and stores routine, methods of Princing Material issues, wastage, scrap spoilage and 
detectives, Inventory Control techniques, direct labour cost-Meaning, Remuneraion 
methods, labour-turnover, treatments of idle time, overtime premimum, Employees 
welcare costs and fringe benefits. 

Unit II- 
Overheads: Introduction, direct expenses, steps in accounting of overheads, classification of 
overheads, techniques for separation of fixed and variable costs, allocation and 
in proportion of overheads, absorption of overheads-methods of overheads, absorption, 
over absorption and underabsorption of overheads. 
Costing methods: Output costing. 

Unit Ill- 
(a)Management Accounting: Meaning, Nature, Scope of Management Accounting, Tools 
and Techniques of Managemenet Accounting, Functions of Management Accountant, 
Installation of Management Accounting System, Limitations of Management Accounting. 
(b)Application of Marginal Costing in Decission Making. Fixation of Selling Price, Make or 
Buy Decision. Dropping a line or product, Retain or Replace, own or lease, Selling in 
I' ()rCigil Market. 

Unit R'- 
Cost Control Techniques: 
(a)Budgeting: Introduction, Coin prehessive/Master Budget, Fixed and Flexible Budget. 
Cash Budget, Functional Budgets. 
(b)Standard Costing: Introduction, Cost Variance Analysis: Material Variance and 
I nboiir Variance. 

(nit V. 

(a )kcsponsibi!ity Accounting. 
(b)Activity eased Costing. 

Books Reconiiijciidccl 
1. M.N. Arora: Cost Accounting-Principles and lractices. 
2. S.P. Jain and K.L. Narang: Cost Accounting. 
.3. M.Y. hliaii and P.K. .Jaiii: Maiiagcincnt Accoun tiiig_ 
4. I.M. Pn udey: Mn nageinent Accouii ting. 

.( .3. l .1 iaii: l',ncticiil ;\.cc,uiiting. 

( IIilO)Il\ , (Ueeceti:ii. l'riiiciples o \!:tlu'ciIlciit 
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Paper V 

E-Commerce 

tiiit I: 

Meaning, Characteristics, Origin, Process, Key Drivers of E-Conniierce, Elements, 

Traditional Commerce Vs E-Commerce, Benefits, Standards, Technologies, IL-Commerce 

Models, Mobile Commerce, Barriers to E-Commerce. 

Unit 11: 

Internet and E-Commerce, Networking-LAN, WAN, Business Uses of Internet, www, 

Protocols, Intranet and Internet, Multimedia Application, Hardware and Software. 

ljiiit III 

Electronic Payment Systems- Methods, Security Issues, Electronic Banking, Electronic 

Stock Trading. 

[ ! flit IV 

Data Warehousing, Client-Server Computing, Data Mining, Websile Management - Steps. 

Unit V 

ERP - Meaning, Functions, SAP Applications, Business Intelligences, Ethics, Security and 

o'erna flee. 

l)OkS Recoiinnendccl: 

I. E-Couiniercc and E-Business Dr. C.S. Rayudu, Himalaya Publishing House. 

2. Information Technology : IL-Commerce & E-Business : V.1). Dudeja, 

( inn iii mi•ytu I lb Pu Wisher, Nw Delhi 

3. Vlcet ron ic Consumer Framework- Technologies and Applica timis: U. Uhasker, Tam 

M( CIa\v-lIiii 

4. !;kftouic Commerce A Managers Guide to E'-Business: Uarag l)waii mid 'tiiil 

Sliariini, Vanity Books International, New Delhi 

Oy Rgar 
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.Paper ,VI 

Paper VI- Book Review Presentation and viva-Voce 
Picscntatjon of Review of a Reference book on Management- 50 Marks 
Comprebansive viva-voce based on papers of BBA Course- 50 Marks 


